BY SCOTT \
MecLoun
WITH
BQB LAPPAN
LETTERING

CoOMICS 1S , SEPRRATE COMICS
A YESSEL FROM ITS OFTEN
WHICH CAN DISREPUTABLE
HOLD ANY CONTEN TS AND
NUMBER OF WE CAN BEGIN

TO GAUGE--

" THE WORD N SUPERHEROES...
B esides being a cheerful reminder of our COMICS " pr
youth, comics are a serious economic RQS?OE?R%E ﬁﬁ% ]
and intellectual force that circulates millions CHILDREN. .. 2
of books and serials each year. So we e g - =
asked comics artist Scott McCloud, author of ) ; Y, T
Understanding Comics (Kitchen Sink Press, 7 "\ (e
1993), to take a closer look at both the ) -
medium and the marketplace and explain it -,
all to us and to do so in the unique visual ey N
language of the comics page itself. '%ﬂ;é
: />A N
o LN Y ... AporescENT . BIG DOTS.. = & VT
ANIMALS .. L BUT ;X
, THERE'S A
REVOLL T/ON
GOING ON IN ,

COMICS, /i

" --THE ‘
POTENTIAL
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THIS IS AMOT
A BECENT

CMICS 1S SUST J/SUAL ART /N SERLENCE. ]
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NOR 1S THE
COMIC A BYPRODUCT
OF BELUROPEAN

EURCPEAN
BRGADSHEETS LIKE
¥ 7+ DATE BACK OVER
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IN ;/APAM WHERE SUCH A STIGMA IS AZSENV7, COMICS IS
A TRLUE MASS AMELLN, SELLING S/LL/0NS QF UNITS TO

YET MANY THINK
OF COMICS AS A

+AND, LIKE O7HER
"INDIGENQUS"” ARTS

2O CENTLRY IN AMERICA, COMICS YOUNG AND OLD ALIKE, AND QFFERING A VARIETY OF
ﬁg&;f}gg% ;fﬂf;rfs’fg &fgﬁ’/éﬁ STYLES, FORMATS AND GENRES.
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' A | kEspecT AND AR
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ALLEGORY -

_ADAPTATIONS. .

" STREAM -

~_OFCON

. OR
ANY SINGLE

* HISTORICAL

FICTION - -

FOLK TALES
;- EROTICA

. mysTERY
" RELIGIOUS -

- TOPICS

INSCIQUSNESS
. SATIRE -

TO ANY KIND OF

=/ ANY SCHOOL
OR §TYLE

SOME HAVE SEEN
THIS AND PUSHED
THE BOUNDARIES OF
coMrICs, LIKE ART
SPIEGELMAN ~-

= MAURICE
SENDAK -~

oK

L— I\ ATATERFALS OR . e
e 7O00LS... -
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== OR £DPWARD --BUT AS LONG AS SUCH COMICS 15 LIKE ANY QTHER MEDIUM
FOREY - OF COMMUNICATION~—A BYFRODUCT

WORKS ARE SEGREGATEL FROM
OTHER COMICS, THE FPUBLIC
PERCEPTION OF COMICS MAY
NEVER CHANGE.

WHY, 7HATS

NOT COMIES,
MABEL. THAT THERE'S
A GRAPHIC NOVEL™

OF OLIR INABILITY TO COMMLUNICATE

"DIRECTLY FROM MIND 70 NMIINL.
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EACH MEDIUM { THE TERM COMES

FROM THE LATIN WORD MEANING

"MIDDLE") SERVES AS A BRIDGE
EETWEEN MINDS.

SPOKEN WORD

MEDIA CONVERT
THOUGHT INTC
FORMS THAT CAN
TRAVERSE THE
PHYSICAL WORLD
AND THEN BE

WRITTEN WORD

RECONVERTED
BY ONE OR
MORE SENSES =< : @
BACK INTO
THOUGHTS. MUsIe
/-_-
=2EH®
/N
CINEMA,
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AND AS WITH
ANY QOTHER FORM,
THE QEALITY
OF THE IDEAS
RECEIVED 13 UP
TO BOTH CRFATOR
AND ALDIENCE.
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IN COMICS THE CONVERSION USUALLY
FOLLOWS A PATH FROM M/NMD TO AAND
10 PAPER TO £YE TO MIVD...
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BUT COMICS --SUCH AS THE RELATIONSHIP -—THE EXPRESSIVE FOWER
HAS MANY BETWEEN 7/AME AND §FPACE OF DIFFERENT L/NE-S7YIES -
LINIRUE QUALITIES ON THE COMICS PAGE-~-
WELL WORTH .
LNDPERSTANDING -~ ‘

COMICS 15 OFTEN THOLGHT OF AS THE JOINING
OF 7H/C ART FORMS: MR77ING AND DRAVWING.

BUT WHAT
HAPPENS FETWEEN
PANELS ISN'T ABOUT
E)THER, IT'S ABOLT

-—AND MOST IMPORTANTLY, THE
INTENSE ALLIENCE PARTICIFAT/ON
QCCURRING BETIWEE/N PANELS,

I .

THE AUDIENCE'S
IMAGINATION.

o,

AND WHEN WORDS AND PICTURES 20 INTERACT IN COMICS,
THERE /5" NO WALL OF SEPARATION, BUT RATHER A cONVTINUM
FROM RESEMELANVCE TO AZSTRACTION.

=, 2
E2mmy

COMICS CREATORS UNDERSTAND THAT THE FULL RANGE OF
VISUAL 1CONOSKARPZY 1S AT THEIR FINGERTIPS AND
WORDS AND PICTURES ARE JUST TWO SIDES QF THE SAME COIN,

WORDS, AFTER ALL,
DID EVOLVE FROM
FrCTURES, .
WE'VE ALL NOTICED
THE FAMILY”
KESEMBLANCE.

£ |
=/
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THE GENERATION OF AMERICANS FIRST

Fa YOUP Seath

RAISED ON 7&ELEV/S/ON POSED SOME
DIFFICULT CAHALLENGES TO BOOKSELLERS.

BT e .

O Television

elts

I:Q Wit Word

g ﬁ Theatre !

v: Spalt:rﬂl..kv'J

| S Ser
o TET Film

HE AGALN

Now get

readyfor
the Family
REUNION.

X Visual Revolution 200] g

CHILDREN RAISED ON COMIC BOQOKS
AND COMPUTERS WILL BE QI/7E
COMFORZAFLE WITH THE WRITTEN
WORD, THEY WILL SEE LITERACY AS
A MEANS TO AN ENZ.

BUT THEY WILL BE

VISLALLY
LITERATE AS
WELL/

7 THE WALL
THAT SEPARATES
WORDS FROM
PICTURES 18

CRUMBLING FAST

AND ABOUT TO

FALL.

- AN BALLANTINE
: - HAS BEEN SAYING THIS
= FOR YEARS.

CHECK 1T OL/T"

“THE

YOLNG TODAY

. ARE FAR MORE

o= INTELLIGENT

AND BETTER

3 NFORMED
THAN I WAS

- AT THEIR

S AGE."

\Y VST LITERARY LITERACY,

“THEY HAVE AN IMMENSE
INVENTORY OF M/SUAL IATACES.
THEIR MASLAL L7ERACY IS THE
IMPORTANT THING. T DOESN'T

IT FNCOLYRAGES 1T "
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| "ESTABLISHED AULTHCRITIES
i} HAVE YET TOU UNDERSTAND
7. | THAT MGRE SCULS ENTERING
— A A BOOKSTORE TODAY HAVE BEE!
. TRAINED BY £OM/C FOOKS AND
FHE TL/FE THAN BY THE

2T

PRIV TED FA

] "WHENEVER
BOOKS

| EFFECTIVELY

] USE VISUALS,

\ THE BOOKS

T
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SLCCEED"

EBY USING FPOWERFLL V/ISLALS,
AMERICAN BOOKSELLERS HAVE TAKEN

AN ACTHE ROLE IN THIS SUCCESS - ¢

HAS BROUGHT COMICS RETAILERS

=

=-WHILE THE VISUAL REVOLUTION
ENTLOSIVE INPURSTRY GROW X
o
e
i , 7
=

AS COMICS
FANS HAVE

THEIR COMICS
HAVE GROWN
HrrH THEM.

GROWN IN THE |
FAST DECADE,

EACKGROLNDS ARE BELTLL TIONIE/NG CON/CS.

CAN SERVE AS A
FOLNZATION FOR
A AST AND LOYAL

CLETOMER FASE...
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ZHAY I i
DESPITE THEIR TRADITIONAL RELIANCE ON AZ0LESCEN T AS THE MODERN .. A BASE NOT
MALES, A GROWING NUMBER OF TODAY'S COMICS DEAL |N COMIC 00K ENTERS | | DRAWN FROM
A WIDE WORLD OF GEVRES AND W72Z58. MALE AND FEMALE ADULTHoo0, TS | | FLEETING TRENDS
ARTISTS FROM SEVERAL GENERATIONS PND DIVERSE THIS VEWY BREED | | OR SHALLOW

OF COMIC THAT SPECLLATION

TSR

T

BUT FROM THE
MOST ENDURING
STRENGTH OF THE
BUOKSELLER -~

7EHE SOY OF

KEADING.
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PUBLISHERS WEEKLY
HAS PREPARED A LIST
OF RECOMMENDED TRADE
FPAPERBACK COMICS TO

‘ ACCOMPANY THIS

THESE TITLES CAN BE THE S7AR7ING PO/ Y\

FOR A MODEST COM/CS SECT7/ON, THIS SMALL

STEP IS_A P77AL ONE IF COMICS IS TO CONTINUE /g
TO GROW AND MATLRE.

/; Nﬂ?'

ARTICLE, ”
ANYWAY, AP I
SPIEGELMAN'S ~ < '
AL NEVER ]
L2/D BELONG 5t [~ <
IN "HUMOR, s | la® T 3
(s - !
gl l Mk , £ =
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LIKE AL2/0 BOIKS,
COMICS HAVE A
STROGNG LINK TO
TRADITIONAL
BQUKS, BUT ARE
A DISTIVET AND
SEPARATE EORM
CF COMMUNICATION,
NEEDING SPEC/AL
77TENTION,

COMICS

2
1 A2
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W
.
I

AND MAYBE A LITTLE PLEFLIC EDUCATION
MIGHT BE NECESSARY, BUT ISN'T THAT WHAT
RECRUITING CUSTOMERS IS ALL P\BOUT?J{

YoU MAY WANT TO LEARN MORE
ABOUT THE NEW COMICS, ALSO. THE
TITLES PW HAS SELECTED PROVIDE

SCME FASC/NVATING REARDING. /-
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THOSE OF US ON THE PRODI/C/70MN END OF COMICS --AND SOMEONE

DON'T EXPECT M/BACLES AND NEITHER

BUT THERE'S A GENERATION ON THE WAY THAT
MAY YET F‘ROVIDE A MIRACLLOUS RESOUFCE -~

IS GOING TO MAKE
A FORTLNE OUT
THERE -~ -

SHOULD YOL,

b B

1990 2‘000 20i0 2.(.220

2030 204

-=AS AMERICA
WAKES UP TC
THE POTENTIAL
QF PUTTING ONE
PICTURE--

7

SCOTT MeCLOUD 1S
THE AUTHOR/ARTIST
OF LNDERS TANLING
COPNCS FROM
KITCHEN SINK PRESS
CFORMERLY 7UNMDRAD
NOW AVAILABLE AT
FINER EPLeSTORES B
EVERYWHERE.
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